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Que.1 Explain the concept, scope & importance of marketing research.
faUor i @ AR, &5 Ud Al bl AHSISY |

Que.2 Explain role of marketing research in marketing decision making.
fauore fAotes 7 fquoe o &1 e qasy |

Que.3 What are the various types of research design.
oM @ A= geRE B T8y |

Que.4 Discuss the steps in marketing research protem.
faqor wier ufoear & A= a=ot &1 <2y |

Que.5 Discuss in brief the preparation of report writing.
gfded o @ & a9 bl e H 9o N |

Que.6 Explain the procedure of framing of questioning?

Que.7 Differentiate between T-test & Chi-square test.
T-testud Chi-square test @ d/= 3tk T BT |

Que.8 How research in marketing is used in India.
IRA ¥ fAUoE & oY &1 STANT 9asy |

Que.9 How organizational structure of a marketing research agency in designed.
Udh fIUo oY W1 & WISHIHS AT BT Uy {hd YR g9/ ordl 8 |

Que.10 Explain the analysis & inter-presentation



