
Course Code :  6BBA5 

    Course:  Title:- Specialization – IV(Marketing Research) 

                                      Credit: 4 

Last Date of Submission  : April 30 ( for January Session) 

October 31, ( for July session ) 
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Note:-attempt all questions.  

Que.1 Explain the concept, scope & importance of marketing research. 

           foi.ku “kks/k dh vo/kkj.kk] {ks= ,oa egRrk dks le>kb, A 

 

Que.2 Explain role of marketing research in marketing decision making. 

           foi.ku fu.kZ;u es foi.ku “kks/k dh Hkwfedk crkb, A 

 

Que.3 What are the various types of research design. 

           “kks/k dh fofHkUu izdkjksa dks le>kb, A 

 

Que.4 Discuss the steps in marketing research protem. 

           foi.ku “kks/k izfØ;k ds fofHkUu pj.kksa dks n”kkZ,sa A 

 

Que.5 Discuss in brief the preparation of report writing. 

           izfrosnu ys[ku ds rjhds dks laf{kIr esa o.kZu djsa A 

 

Que.6 Explain the procedure of framing of questioning? 

            

 

Que.7 Differentiate between T-test & Chi-square test. 

           T-test,oa Chi-square test ds chp varj Li’V dhft, A 

 

Que.8 How research in marketing is used in India. 

           Hkkjr esa foi.ku esa “kks/k dk mi;ksx crkb, A 

 

Que.9 How organizational structure of a marketing research agency in designed. 

           ,d foi.ku “kks/k laLFkk ds laxBukRed lajpuk dk izk:i fdl izdkj cuk;k tkrk gS A 

 

Que.10 Explain the analysis & inter-presentation  

 

 

 


